
#IndieFreedomSeekers
The foundation 
Ideal Customer

DATE BUSINESS

What problems do they need to solve?

You might not be able to answer all these questions - they're just 
starting points!

What situation is your Ideal Customer in when they first find 
you?
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What is their ideal dream ending after using your product or 
service?

What problems do they currently have? 

Ideal Customer

Who do they want to become?
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What results do they want?

What are their ultimate desires? 

Ideal Customer

What’s holding them back from achieving this dream?

 

 

 



#IndieFreedomSeekers

What’s at stake if they don’t hire you or buy your product?

What triggered them to find you? 

Ideal Customer

What do you do to take them from point A to point B?

 

 

 



#IndieFreedomSeekers

What problems do you solve?

What clients do you love working with? 

Ideal Customer

Who has these problems?

 

 

 



#IndieFreedomSeekers

How do you have this credibility?

What audiences do you have credibility with? 

Ideal Customer

What interests does your Ideal Customer have?
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Do they read The Guardian or The Daily Mail?

Do they like big 3-week holidays, or lots of small European 
breaks? 

Ideal Customer

Are you more likely to find them on Facebook, Linkedin or 
somewhere else?
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 Do they listen to podcasts, read blogs? Which ones?

Are they an over-achiever or do they have untapped potential? 

Ideal Customer

Do they have children?

 

 

 



#IndieFreedomSeekers

What income bracket are they in?

Are they married? 

Ideal Customer

Are they male or female?

How old are they?
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Describe your Ideal Customer to me! 
Just keep writing if you can for 7 minutes - just get it out there!

Ideal Customer
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And here's the thing with the Ideal Customer if you feel a little
resistance to this exercise... 

Other people will still discover you. It's obvious I work with
women in business - 50% of my 121 clients are men. 

You cannot be all things to all people, your marketing will be
watered down and won't speak to anyone. 

People buy because of emotions - get to know your
customer's fears and dreams. 

It still needs to be based in reality - who do you have access to?
It would be hard to aim your business at surfers in California if
you are based in England in the middle of the country. 

Ideal Customer


