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Website Development

DATE BUSINESS

Hello! 
 
We're going to spend the next few weeks thinking about your 
website and ways to improve it. 
 
First I want you to think - if there was one thing I wanted 
people to do on my website what would it be? 
 
Here's a few examples: 
 - Book a session 
 - Book a call with me 
 - Sign up to my email/lead capture 
 - Download my book 
 - Book an event 
 
Write yours here: 
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If it is grand, but if not take a look at the steps your potential 
customers have to make to do that one thing. Write them down. 
 
Ideally we want as few steps as possible

Having chosen your one thing. Are you making it easy for people 
to do this one thing on your site? 

Website Development
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It might help to draw out a site map for your site. 
 
They look a little like this: 
 
 

Website Development
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Use this space or get a bigger piece of paper for yours! 

Website Development
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Think about the pages most websites will have: 
 
A home Page 
 
A services page 
 
A blog 
 
A about me 
 
A contact page 
 
A reviews page 
 
And that's just the start 
 
What does your website need? 
 
 

Website Development
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You might have lots of pages on your site or not too many. 
 
I want you to think about your website like a shop. 
 
How do people move around your website? 
 
Are the various pages easy to find and navigate through? 
 
Do you make it easy for your customers to find what they want? 
 
Think about supermarkets - they put the milk, bread and catfood 
all across the store on purpose to make you walk around and add 
extra things in your basket. How can you help direct people 
around your site? 
 
And here's something to think about. 
 
You might want in an ideal world for people to land on your 
homepage and then go straight to your buy it page. 
 
But that's a bit like taking a man on a date and having sex 
straight away! 
 
How can you lead them around, let them know who you are, 
what you're about, how you work with people, flex your expertise 
muscles and then ask them to jump in bed with you! 
 
A good relationships takes time! 
 
 
 
 

Website Development



#IndieFreedomSeekers

How do you want people to feel when they come to your site?

Website Development

Go back to the worksheet on creating your USP, write down 
the 3 values you identified you wanted to be known for.

Now ask yourself truthfully, does my website reflects those? If not 
what can you do to bring some 'youness' into your site?

 

 

 



#IndieFreedomSeekers

Part of website development is that it fits with everything else 
you are doing on the web. 
 
Write down the fonts you use on your site (no more than 2/3) 
and colours (no more than 3) 
 
Are these in play across everything you do?

Website Development

You might need to make some changes to make sure that 
your brand is tight recognisable and easy to build a relationship 
with. 
 
Your website really needs to be you on the web. 
 
You want people coming up to you and saying they understood 
who you were from visiting your wesbite.
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Now we need to erase the 'they' 'we' 'businesses' 'I' from your 
website. 
 
Your website copy needs to be about the reader your potential 
customer. Not about vague businesses you might work with, or 
the ever confusing they - who is they. 
 
Your website copy needs to be about 'you' 
 
Are you suffering from... 
 
I will work with you too... 
 
You want your reader to read it and instantly see themselves in 
the scenario of working with you. 
 
You want them to feel like you understand them and you have 
the solution for them. 
 
It creates closeness and intimacy and lets your customers feel like 
you are talking directly to them!

Website Development

All about You!
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Right your homepage needs to pass the grunt test! 
 
In 2.4 seconds your customers need to know -  
 
What it is 
Who it's for 
How do I buy it 
 
Here's a great example: www.wiggleandgiggle.co.uk 
 
Yes you literally have 2.4 seconds to grab the attention of the 
person who has just wondered onto your homepage! 
 
Is your site doing this? 
 
Write down the answers to the grunt test below -  
 
 
 
 
 

Your Home Page

Do it every day!!
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I want you to reframe your About Me page in your mind. I 
want you to think about your about me page as a ‘Why Me’ 
page. 
 
And I want you to answer the questions; why would I shop with 
you, why do you do what you do, why are you passionate? 
And ultimately why would I choose you over the myriad of 
other people out there? 
 
Bad about me pages, literally tell me things about schooling, past 
jobs, qualifications, but tell me nothing about why I would 
choose them. 
 
And all that stuff does have a place, but after you’ve wowed 
me with your why. Then give me the credential stuff. 
 
No-one wants to go to your website and read all about you. 
Your customers are there thinking ‘what can this person do for 
me’, so give them that. Let them know what you can do for 
them. 
 
This simple re-framing will make a world of difference to your 
site, to how I engage with you, and will hopefully help me to 
build a relationship with you. 
 
 
 
 

Your About Page
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Imagine you’re standing in a crowded room and there is a mix 
of your ideal customers and people you don’t really need to 
reach. What would you call to grab their attention? 
 
Calling all women who want to go down a dress size! 
 
Are you struggling with managing your social media? 
 
Do you feel overwhelmed trying to write your CV? 
 
What you want to do is nail the problem and identify the 
emotion. 
 
 
 
 

How to write copy that sells
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Then you want to ask them something. 
 
Would you like to learn how a personal trainer get help you get 
the body you’ve dreamed of? 
 
Would you like to hand your social media over to a 
professional? 
 
Would you like a step-by-step guide to writing getting your 
dream job? 
 
 
 
 

How to write copy that sells
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Now you need to make them an offer and hook it onto 3 things 
you’ll offer them. 
 
So for the personal trainer example: 
 
I’ll work alongside you to: 
 
·        Create a training programme that suits you 
 
·        Develop a recipe kit that leaves you dribbling for more 
 
·        Keep you motivated when you might have stopped in the 
past 
 
Plus, I promise it will be a fantastic experience that you’ll enjoy! 
 
 
 
 

How to write copy that sells
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Here’s one I wrote for the Indie Freedom Seekers 
 
Are you struggling to make enough money in your business? 
Would you like to learn how to get in front of more paying 
customers? 
 
Come and join me and the Indie Freedom Seekers and I'll teach 
you how to: 
 
 - Price your products and services and have the confidence to 
charge what you're worth 
 - Use social media to reach more of your ideal customers and 
clients 
 - Turn your website into a money-making tool 
 
Plus - I'll teach you how to measure your success, so you can 
make sure you hit those fabulous goals we're going to create 
together! 
 
 
 
 

How to write copy that sells
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Have a go at writing your copy: 
 
 
 
 

How to write copy that sells
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Remember when you're writing for your website you want it to 
sound conversational  - you're having a conversation with your 
ideal customer. 
 
Not sure who your ideal customer is? Go back to that workbook! 
 
So you're like hey, hello you're on my homepage, this is how I 
could help you. Would you like to read some blogs that let you 
know all about my skills. Hey would you like to find out more 
about me and how I can help you. Hey now maybe you're 
ready to find out about working with me and what they could 
be like. Like what you see, why not get in contact. 
 
Write down what your customer wants help with and how you 
help them.... 
 
 
 
 

How to write copy that sells
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Never end a page without telling them where to go next - they 
will go nowhere. 
 
So have a call 2 action taking them onto another page - give 
them a journey. 
 
Make sure you sprinkle your reviews like confetti across all your 
pages - don't keep that social proof locked away on one page. 
 
Add the logos of any publications and PR you've had to the 
footer of your site. 
 
Always name the back of all photos of your site - google lists 
photos, so people may find your site that way. Plus google can't 
read images. 
 
Pay attention to what your url is called for your pages. Google 
also reads these, call them something people might search for  - 
so /business-coach /Nottingham-photographer. 
 
Something that makes sense. 
 
List your website on 'Google my business' 
 
 
I'll be sending out a cheats guide to SEO in due course, plus a 
bonus on google analytics! 
 
 

Website Best Practice


